
JOIN THE SENEGELESE EXPORT PROMOTION AGENCY (ASEPEX) 
ON A MANGO INDUSTRY EXPORT TRADE MISSION TO

DAKAR, SENEGAL  |  OCTOBER 6-12, 2017
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MISSION ITINERARY
*

Friday, Oct 6 
Saturday, Oct 7 

Sunday, Oct 8

• Delegation departs U.S.
• Delegation arrives in Dakar, Senegal
• Transfer to hotel for check-in
• Welcome dinner presented by ASEPEX leaders
• Guided familiarization tour of Dakar
• Networking breakfast with Commerce and

Agricultural Ministers, business groups, etc.
• Trade show with key members of local mango

value chain and technical workshops
• Business to business meetings and

matchmaking opportunities
• Field day visiting production sites and growers
• Free day for tours and cultural exploration or

option to depart for U.S.
• Delegation departs from Dakar for U.S.
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(limited to 20)

EXPORT & INVESTMENT OPPORTUNITIES ACROSS SENEGAL
The Senegalese Export Promotion Agency (ASEPEX) will facilitate B2B meetings with prospective customers and 
business partners, networking, matchmaking opportunities, trade facilitation, and market briefings.

Registration Deadline: September 15, 2017
Please contact Fabiola Fleuranvil, Blueprint Creative Group, 
at (305) 741-0378 or Fabiola@BlueprintCreativeGroup.com.

Registration will not be considered final until registration forms and payment have been received. 

ENTERPRISEFLORIDA.COM
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REGISTRATION AND INFORMATION   |   (305) 741-0378

 

 
 

 

•

•

Roundtrip airfare from New York City (JFK)
Option to depart out of DC additional
5 nights hotel lodging at 4-star Fleurs de Lys Hotel

• Daily ground transportation to all mission events
• Daily meals
• Participation in 6 day mission itinerary in Dakar
• Official networking events and meetings
• Cultural tour in Dakar

Note: Full package is per company. Additional company 
representatives may deduct $500 from the package price 
or $1,000 from the package price if the hotel reservation 
will be for a double room. No more than two persons may 
share a room. 

 Additional company representative  . . . . deduct     $500

Package includes the following:

 First company representative .. . .  . . . .  . . . .  $2,900

Option 1: FULL PACKAGE – 6 DAYS

Option 2: ADDITIONAL OPTIONS

 Lodging at 5-star Radison Blu .. . . .  . . .  .  . . + $700
 Airfare from Dulles International Airport . . . . + $200
 

* Departure out of DC airport is an additional $200 on the package
price.

* Lodging at the all new 5-star Radison Blu Hotel in Dakar adds an
additional $700 to the package price for the first company
representative if the reservation is for a double room.

* The option to shorten the mission by 1 day reduces the package
price by $150 and removes the cultural tour of Dakar.

 Option to shorten mission by 1 day . . . deduct  $150

FREQUENTLY ASKED QUESTIONS

How many companies will participate in the trade 
mission?
Registration is limited to members of the mango 
industry and will not include more than 20 participants. 

What are the entry requirements for Senegal? Will I 
need a Visa?
A Visa is not required to enter Senegal. However, you 
will need a valid passport. Your U.S. passport must be  
valid for a minimum of 6 months from the date of 
departure. Your passport must also have adequate 
unused visa pages (2 pages) to allow for entry and exit 
stamps upon arrival and departure from Senegal.

Will I need an interpreter?
All meetings and activities will be conducted in English.

Will transportation be provided during the mission 
and for meetings?
Yes, transportation will be provided to facilitate one on 
one meetings and activities within the itinerary.

Are meals included in the registration package?
Breakfast, lunch, and dinner for each day of the 
mission is included. Alcohol and other items are at the 
participant's expense.

Is this a sanctioned trade mission?
Yes, this mission is sanctioned by the Senegalese 
government, and an official letter by the governing 
body is attached along with the English interpretation.

How do I register to participate?
You can register online at 
www.BlueprintCreativeGroup.com/Senegal_trade

mailto:Fabiola@BlueprintCreativeGroup.com.Registration
mailto:Fabiola@BlueprintCreativeGroup.com.Registration
http://www.BlueprintCreativeGroup.com/Senegal_trade
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SENEGAL'S MANGO INDUSTRY AT A GLANCE

§ Mangoes are one of the main fruits exported by Senegal with 16,770 tons (35 million pounds) exported in 
2016, an increase of 10% over 2015.

§ An Economic Partnership Agreement opened up the European Union for privileged access to Senegalese 
exports thanks to a customs duty of 0% and without quota. Consequently, the European Union is the main 
destination for Senegalese exports, accounting for 76% of the volume exported with an average annual 
growth rate of 20% between 2000 and 2015. In 2013 alone, the EU imported nearly 400,000 tons (881 
million) of fresh mangoes.

§ The West Africa Mango Alliance was created in collaboration with member countries Senegal, Burkina Faso, 
Côte d'Ivoire, Ghana, Guinea, Guinea-Bissau, and Mali to improve the global competitiveness of the mango 
value chain by increasing production and exports.

§ Mango is grown in most West African states with an annual production representing about 2.8 billion tons (or 
nearly 4% of world production) with post-harvest losses of between 40% and 50%.

§ In June 2016, the Senegalese Ministry of Commerce in partnership with USAID organized "Mango Week" in 
Dakar under the theme, 'The mango! Delicious treasure of West Africa!' The objective of the week long trade 
event was to promote West African mango in the regional markets while boosting its competitiveness in 
international markets. The event also discussed issues related to access to markets, sanitary and 
phytosanitary measures, capacity building needs, and regulatory frameworks for the sector.

§ The growth of the mango industry in Senegal has the greater objective of poverty reduction and economic 
growth for the interior regions where mangoes are grown and to improve the socio-economic conditions of 
the local populations.

§ Besides taste and year round production, the biggest market opportunity for West African mangoes are the 
number of mango varieties harvested in the region, including:
o Amélie variety has a green and slightly orange flesh and is free of fiber;
o Kent variety, which represents more than 70% of the exported mangoes, has a large purple red outer 

color with a fleshy, juicy, flesh-free orange flesh. Its taste quality is excellent and is resistant to maritime 
transport;

o Keit is the second largest variety exported by countries in the subregion. It has a pinkish red color with a 
firm yellow flesh that is also fine and fragile. It is free of fiber, is sensitive to manipulations, but its slow 
process of maturation makes it suitable for maritime transport;

o Early varieties such as Irwin, Smith, Haden, Palmer (from Lower Guinea ) come into production between 
March and April and is likely to be found in markets in Senegal, Mali, Gambia, Sierra Leone, and Guinea

o Bissau while mangoes are out of production.
o Other varieties exported (in limited volumes) are Valencia and the Brooks variety, which is grown in 

Burkina Faso but not exported to the international market and instead sent to the subregion (Niger) and 
used for drying.

§ The African Growth and Opportunity Act (AGOA) is a trade preference program enacted in 2000 and has 
since been renewed in 2015 to 2025 and is at the center of U.S.-African engagement on trade and 
investment. By providing duty-free entry into the U.S. for almost all African products, AGOA has helped 
expand and diversify African exports to the U.S. Thirty-nine sub-Saharan African countries currently qualify 
for AGOA benefits, and the Africa Office works closely with other U.S. agencies, such as USAID. 
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REPUBLIC OF SENEGAL                    JUNE 7, 2017
One People - One Purpose - One Faith
   -----------
MINISTRY OF COMMERCE, INFORMAL SECTOR,
CONSUMER AFFAIRS, AND PROMOTION OF LOCAL
PRODUCTS AND SMEs

Objective: Trade mission for Senegalese mangoes

With an annual production of mango of around 150,000 ton (330 million), Senegal only exports 10% of its production 
of which more than 70% is exported to the European market. Thus, Senegal has made it a priority to focus on growing 
exports to the American market.
It is in this regard that, within the context of the implementation of the Strategic Plan for Export Development under 
the African Growth and Opportunity Act (AGOA), market studies have been carried out that confirm that there is 
substantial market opportunity that justifies the objective to strategically position Senegalese mango exporters and 
the Senegalese Export Promotion Agency (ASEPEX) to the American market. The United States was identified as 
being the market offering real opportunities for Senegalese exports, more specifically fresh and processed mango. 
Indeed, the demand is real and with a growing interest from American consumers.

This is why ASEPEX, as the national agency responsible for promoting Senegalese exports and the implementing 
agency for the Export Development Strategy under AGOA, invites businesses within the mango industry to participate 
in a trade mission to discover commercial opportunities for Senegalese mangoes with the delegation cover ingtheir 
own travel expenses (airline ticket, accommodation, restaurant, etc.). ASEPEX will lead market briefings, technical 
services, and the program agenda during the trade mission.

To reinforce market opportunities for Senegalese mangoes in the U.S, we are prepared to support in-market trade 
facilitation to promote production, manufacturing, and investment opportunities across Senegal. Ultimate, this mission  
is part of our broader objective to promote the Made in Senegal brand across the U.S. and international markets.

With the ultimate sense of urgency to promote market opportunities across Senegal, we have commissioned the 
Director General (of Blueprint Creative Group) to manage and lead this trade mission. 

cc

Ms. Fabiola Fleuranvil
Director General,
Blueprint Creative Group
Washington, DC

Signed by:
Dr. Malick Diop
Director General,
L'Agence Sénégalaise de Promotion des Dxportations (ASEPEX)

Note: The original date for the trade mission has been rescheduled from September 2017 to October 2017.
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